
EXTENSION BRANDING and
CO-BRANDING



Agenda

• Essential brand elements

• Required statements

• Applying the brand

• OSU and Extension brand resources

• Training resources

• Q&A



Why Extension needs a (sub)brand

• Strengthen the level of awareness of OSU Extension

• Develop a clear understanding of who we are, what we do, and the 
value we bring to the state

• Consistency

• Link us to one of our greatest strengths: OSU



Essential brand elements

• LOGOS
• OSU logo always on front 
• Companion logo on second page or back cover
• OSU EXTENSION SERVICE | County or Program clearly identified at top/front
• Follow co-branding guidelines

• FONTS
• COLORS

• Beaver orange, white and black are dominant colors
• Strategic and restrained use of secondary color paletteof secondary colors

• PHOTOGRAPHY
• PERSONALITY



VISUAL ELEMENTS



Own the Orange!



Secondary color palette



Apply custom color palette in Word and 
PowerPoint

• Design tab
• Variants (PowerPoint)
• Colors

• Choose 8 RGB colors for custom OSU palette, for example:
• Beaver Orange - RGB: 215-63-9
• Stratosphere - RGB: 0-106-142
• Star Canvas - RGB: 0-59-92
• Luminance - RGB: 255-181-0
• Pine Stand - RGB: 74-119-60
• Hop Bine - RGB: 170-157-46
• Rogue Wave - RGB: 13-82-87 
• Crater - RGB: 142-144-137

• Once saved, colors will appear as      options



Branded and substitute systems fonts

Branded fonts
Stratum is a licensed font for headlines
Georgia is a serif systems font for headlines and subheads
Kievit is a licensed font for body copy (also headlines and subheads)

Substitute fonts (there should be little need to use these)
Impact is the substitute systems font for Stratum
Verdana is the substitute systems font for Kievit



Companion logos

Programs do not have companion logos (exceptions: Open Campus and Outdoor School). 4-H uses the 
national emblem co-branded with OSU.



Logos

There is no vertical OSU Extension logo. If a need arises for a 
vertical design, contact Extension Communications.

Programs should not be using de facto logos. 

One-time use graphics can be created for an 
event/conference. 



Co-branding

Sponsored by
OSU Extension Service
College of Public Health and Human Services



REQUIRED STATEMENTS



Statements – Employee Intranet



APPLYING THE BRAND



Anatomy of an email signature
Deborah Warnock, Associate Professor (she/her) 
Oregon State University
OSU Extension Service – Wallowa County  
4-H Youth Development | Family and Community Health - SNAP-Ed
College of Public Health and Human Services
Cell: 503-307-8378 

Food Hero Website | Facebook | Twitter | Instagram | YouTube

• 12 – 14-point Verdana
• Beaver Orange can be used as an accent 

color if font size is 12 points or larger
• Link text is used instead of raw URLs
• No images or logos (sometimes 

interpreted as an attachment)

Find examples of faculty and 
staff signatures in email 
guidelines, which you’ll find 
on the Employee 
Intranet>Branding style 
guide for Extension. 



• OSU logo on front

• Companion logo on 
back

• Orange is dominant 
color

• Use of secondary 
color adds emphasis 
to text

• Hero image adds 
color

• Lots of white space

• Grid system

• Two fonts: Stratum 
and Kievit



Anatomy of an email signatureCustomizing templates for FCH



Anatomy of an email signatureIncorporating cultural heritage – one idea



PHOTOGRAPHIC STYLE



Landscape



In the element



In the moment



Details



Portraiture



Photography resources – Employee Intranet

Help expand Extension’s image library!

Do you already have or plan to capture quality images that better represent 
the work we’re doing in communities and the diverse populations we’re 
working with? If so, please share them with Extension Communications. 



Resources

• OSU Brand Guide
http://communications.oregonstate.edu/brand-guide

• Extension Style Guide
https://employee.extension.oregonstate.edu/marketing-tools/osu-extension-style-guide

• Photo archive
http://extension.oregonstate.edu/eesc/eesc-photo-archives

• Ann Marie Murphy
annmarie.murphy@oregonstate.edu, 503-307-8378

• University Marketing

http://communications.oregonstate.edu/brand-guide
https://employee.extension.oregonstate.edu/marketing-tools/osu-extension-style-guide
http://extension.oregonstate.edu/eesc/eesc-photo-archives
mailto:annmarie.murphy@oregonstate.edu


OSU Brand Guide
https://communications.oregonstate.edu/brand-guide

https://communications.oregonstate.edu/brand-guide


OSU Brand Guide



Extension brand resources – Employee Intranet



Extension brand resources – Employee Intranet



Training resources – Employee Intranet

Find it: Employee Lifecycle Management>Talent Management>Professional development and connection 
opportunities – searchable archives

• Designing with PowerPoint

• Extension marketing resources

• Storytelling

• Time-saving tips for promoting your content

• Local media relations

• CTAs, Ctrs, CMS, oh my! Let’s talk newsletters

• Copyright essentials for Extension employees



Promotional and checkout resources – Employee 
Intranet>employee resources
Scroll to bottom of page



Questions?

• Was this training helpful? 

• Are there tools and resources that would make creating branded 
outreach tools easier?
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